DIGITAL MARKETING

PPC Advertising Terms of
Service — Raindance Digital Marketing
(RDM)

Raindance Digital Marketing (RDM) provides Pay-Per-Click (PPC) advertising services across
Google Ads, Google Shopping, Meta Ads (Facebook & Instagram), and Spotify Ads. Our
focus is on delivering high-performing campaigns that generate leads, sales, and brand
awareness for our clients.

By engaging RDM for PPC advertising, you agree to the following terms.

Campaign Management & Fees

1.

Management Fees: RDM charges a monthly management fee to oversee, optimise,
and report on your PPC campaign.

Discounts for SEO Clients: Clients who have an active SEO campaign with RDM may
receive a discounted PPC management rate.

Ad Spend Is Separate: Your PPC budget (ad spend) is separate from RDM’s
management fees and is paid directly to the advertising platform (Google, Meta, Spotify,
etc.).

Ad Spend Requirements: We will recommend a minimum ad budget based on your
industry and goals. If the budget is significantly reduced during a campaign, performance
may be affected.

Billing for Management Fees: Management fees are billed monthly upfront before
any campaign work is carried out.

Changes in Scope: If campaign goals, targeting, or budget change significantly, a
revised management fee may be required.



Billing & Interest on Overdue Payments

1.

All invoices are due upon receipt. PPC campaigns run on a
strict payment schedule to ensure continued ad delivery.
Interest on Late Payments: If payment is not made on time, interest will be charged
at a rate of 15% per month to cover any additional costs incurred on your campaign.
PPC Campaign Suspension: If an invoice remains unpaid, RDM reserves the right to
pause your PPC campaigns until full payment is received.

Non-Payment & Service Termination: If payments remain outstanding beyond 30
days, RDM may cease services permanently and remove access to any
PPC-related assets.

Ad Platform Billing: Google, Meta, and Spotify charge for ad spend separately. Clients
must ensure their payment method on these platforms remains active to avoid service
disruptions.

Campaign Execution & Responsibilities

1.

Strategy & Setup: RDM will develop a custom PPC strategy based on research,
competition analysis, and best practices.

Tracking & Analytics: RDM will set up conversion tracking, analytics, and reporting
tools to monitor campaign performance.

Creative & Ad Copy: RDM will create ad copy, images, and other assets as needed.
Clients may provide additional creative elements.

Landing Pages: If needed, RDM can design and optimise landing pages for improved
conversion rates. Landing page development is an additional service unless otherwise
included in your agreement.

Client Input: Clients are required to review ad creatives, provide business insights,
and communicate any updates or changes that may affect ad performance.
Campaign Adjustments: PPC campaigns are monitored and optimised regularly.
Adjustments may include bid changes, audience refinements, ad creative updates, and
more.



Ownership of Campaigns & Data

1. Client Access: Clients own their PPC accounts and campaign data unless otherwise
agreed upon.

2. RDM’s Work & Intellectual Property: Strategy, campaign structures, and optimisations
performed by RDM remain RDM'’s intellectual property unless explicitly transferred to
the client.

3. Account Transfers: If a client wishes to take over management of their PPC
campaigns, RDM will provide necessary access and documentation upon final
invoice settlement.

4. Lead Generation Assets: If RDM sets up lead tracking numbers, landing pages, or
other assets, these remain RDM-owned unless specified otherwise.

Reporting & Performance Expectations

1. Monthly Reports: RDM provides monthly performance reports outlining key metrics,
optimisations, and insights.

2. Realistic Expectations: PPC performance varies based on competition, ad spend,
seasonality, and other factors. RDM does not guarantee specific results, but we use
best practices and data-driven decisions to improve performance.

3. Platform Policy Compliance: RDM follows Google, Meta, and Spotify’s advertising
policies. If an ad is disapproved due to policy violations, we will make necessary
adjustments but cannot override platform rules.

Cancellation & Offboarding

1. 30-Day Cancellation Notice: Clients must provide 30 days’ written notice to cancel
PPC management services.

2. Final Reporting & Access: Upon cancellation, RDM will provide a final report and
transfer any agreed-upon assets once all invoices are paid.

3. Unpaid Invoices & Service Suspension: If an account is cancelled with unpaid
invoices, RDM reserves the right to suspend all PPC efforts and withhold access to
campaign data until the outstanding balance is settled.



Final Notes

By engaging Raindance Digital Marketing for PPC services, you confirm that you have read,
understood, and agreed to these terms. Our goal is to provide high-performing PPC
campaigns that generate real results for your business.

If you have any questions, feel free to reach out!
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